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THE 2008 MA MURRAY AWARDS
ARE CLOSER THAN YOU THINK!

A Drop in Classified

Sales?

Page 2

It may seem like a long way away, but April 19, 2008, the
date of next year’'s BCYCNA Ma Murray Community
Newspaper Awards, is only 232 days away! And even more
important to you, there are only 122 days left in 2007,
which means you don’t have much time left to produce

2008-¢eligible award-winning material!

How many more editions will your paper publish
in 20077 Have you captured that award-
winning sports photo yet? Have you written
that feature article that will capture the
attention of the 2008 judges? Have you

designed that winning ad?

Now is the time. While the 2008
categories might be slightly revised
by the time we send out the entry
packages in late November, here is a
list of last year’s categories to
refresh your memory. Print this
page and post it to motivate your
staff! Start pulling those entries (original
tear sheets with 2007 dateline visible,
please) and put them aside now, so that
you're not rushing around when we tell
you they all have to be submitted
right when you're still on a holiday

high in January!

And most importantly, keep
producing those amazing papers.
If you have any questions, please
don’t hesitate to contact Kerry
Slater in the BCYCNA office,

toll-free at 1-866-669-9222.
Good luck and have fun!
Writer’s Toolbox - InCopy CS3- BCYCNA Membership
Tool #7 An Article by Kevin Changes
Slimp
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2008 Ma Murray Award
Categories

Ad Campaign Award

Ad Design Award: Black & White
Ad Design Award: Process Colour
Ad Design Award: Spot Colour

Arts & Culture Writing Award
Business Writing Award

Cartoonist Award

Classified Section Award
Columnist Award

Editorial Award

Environmental Writing Award

Eric Dunning Integrity Award
Feature Photo Awards: Black & White
Feature Photo Awards: Colour
Feature Series Award

Investigative Journalism Award

Ma Murray Community Service Awards
Neville Shanks Memorial Award for
Historical Writing

Newspaper Excellence Awards
Newspaper Promotion Award
Outdoor Recreation Writing Award
Photo Essay Award

Ralph Hall Feature Article Award
Special Section Awards

Sports Photo Awards

Sports Writing Award
Spot News Photo Awards
Tourism and Recreation Guide Award
Website Design Award
Larger-than-life Free Press Release
Character Gone Service
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A DROP IN

CLASSIFIEDS SALES?

If it feels like classifieds sales have
been dropping, the following two
articles might offer some explanation
as to why.

Remember that as a member of the
BCYCNA, your paper has access
to the province-wide community
classifieds program, which provides
revenue to members and helps fund
the association’s services. Your
paper keeps 40% of the revenue for
every ad you sell in BC/Yukon, and
20% of each ad you sell into other
provinces. For more information,
contact the BCYCNA office at
classifieds@bccommunitynews.com
or toll-free at 1-866-669-9222.

AD SPENDING: ONLINE TO
TOP PRINT IN FOUR YEARS
From Poynteronline E-Media Tidbits,
Tuesday, August 7, 2007

How's this for real change? A new
study by Veronis Suhler Stevenson (a
“private equity firm that
buyout and structured capital funds in
the media) says online ad sales will
pass print ad sales by 2011. The
survey forecasts online
advertising growth of more than 21
percent, reaching $62 billion in
2011, vs. print advertising’s
forecasted $60 billion.

invests

annual

The study says TV ad revenues will
remain number one, with $80 billion
in 2011. “The path of online
advertising and newspaper advertising
is a continuation of what we've been
observing for many years, but it is
finally getting to the point where the
lines will cross,” said VSS's James

Rutherfurd. The amount of time spent
reading online will overtake time
spent reading newspapers for the first
time this year, the report says.

Another interesting detail: Overall
media use was down 0.5 percent in
2006, to 3,530 hours per person.
Meanwhile, workplace media usage
jumped 3.2 percent to 260 hours per
year for each worker. “Knowledge and
information industries drive the U.S.
economy, meaning that information is
a critical tool,” Rutherfurd said.
“Companies are prepared to pay a lot
of money to get that information.”

BUY.COM LAUNCHES GARAGE SALE SERVICE ON FACEBOOK

From Reuters.com, Tuesday, August 7, 2007

NEW YORK (Reuters) - Online shopping site Buy.com said on Tuesday it has launched a new shopping service named
Garage Sale for users of online social networking sites such as Facebook.com.

With the new service — which allows users to bypass online auction and sales sites and to sell goods directly from a
profile page — Buy.com hopes to attract business away from larger rival eBay Inc.

The service is currently available to users of Facebook and will be rolled out to users of other online networks in the near
future, the company said. “We see tremendous growth opportunities in providing the millions of users on business and
social networks with an alternative to eBay, and the ability to transform their personal profile pages beyond information-
sharing,” said Buy.Com Chief Executive Neel Grover, in a company statement.
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Fifty Writing Tools from the Poynter Institute

Excerpts from the workbench of Roy Peter Clark

Writing Tool #7:
Dig for the Concrete
and Specific

Dig for the concrete and
specific: the name of the dog.

Novelist Joseph Conrad once described
his task this way: "By the power of the
written word to make you hear, to make
you feel - it is, before all, to make you
see." When Gene Roberts, a great
American newspaper editor, broke in as
a cub reporter in North Carolina, he
read his stories aloud to a blind editor
who would chastise young Roberts for
not making him see.

Details of character and setting appeal
to the senses of the reader, creating an
experience that leads to
understanding. When we say "l see,"
we most often mean "l understand."
Inexperienced writers may choose the
obvious detail, the man puffing on the
cigarette, the young woman chewing
on what's left of her fingernails. Those
details are not telling - unless the man
is dying of lung cancer or the woman is
anorexic.

In St. Petersburg, editors and writing
coaches warn reporters not to return to
the office without "the name of the
dog." That reporting task does not
require the writer to use the detail in
the story, but it reminds the reporter to
keep her eyes and ears opened. When
Kelley Benham wrote the story of the
ferocious rooster that attacked a
toddler, she not only got the name of
the rooster, Rockadoodle Two, but also
the names of his parents, Rockadoodle
and one-legged Henny Penny. (I cannot
explain why it matters that the
offending rooster's mother only had
one leg, but it does.)

The BCYCNA Update | August 2007

Just before the execution of a serial
killer, reporter Christopher Scanlan flew
to Utah to visit the family of one of the
murderer's presumed victims. Years
earlier a young woman left her house
and never returned. Scanlan found the
detail that told the story of the family's
unending grief. He noticed a piece of
tape over the light switch next to the
front door - so no one could turn it off.
The mother always left the light on until
her daughter returned home, and
though years had passed, that light was
kept burning like an eternal flame.

Here's the key: Scanlan saw the taped-
over switch and asked about it. The
great detail he captured was a product
of his curiosity, not his imagination.

The quest for such details has gone on
for centuries, as any historical
anthology of reportage will reveal.
British scholar John Carey describes
these examples from his collection
Eyewitness to History:

This book is ... full of unusual or
indecorous or incidental images that
imprint themselves scaldingly on the
mind's eye: the ambassador peering
down the front of Queen Elizabeth I's
dress and noting the wrinkles ... the
Tamil looter at the fall of Kuala Lumpur
upending a carton of snowy Slazenger
tennis balls ... Pliny watching people
with cushions on their heads against
the ash from the volcano; Mary, Queen
of Scots, suddenly aged in death, with
her pet dog cowering among her skirts
and her head held on by one
recalcitrant piece of gristle; the starving
Irish with their mouths green from their
diet of grass.

(Though there is no surviving
record of the name of Mary's

dog, I have learned that it was =~ i

a Skye terrier, a Scottish breed

famous for its loyalty and valor!) ' \ \
11\

The good writer uses telling details, not
only to inform but to persuade. In 1963
Gene Patterson wrote this passage in a
column mourning the murders of four
girls in the dynamite bombing of a
church in Alabama:

A Negro mother wept in the street
Sunday morning in front of a Baptist
Church in Birmingham. In her hand
she held a shoe, one shoe, from the
foot of her dead child. We hold that
shoe with her.

Patterson will not permit white
Southerners to escape responsibility for
the murder of those children. He fixes
their eyes and ears, forcing them to hear
the weeping of the grieving mother, and
to see the one tiny shoe. The writer
makes us empathize and mourn and
understand. He makes us see.

WORKSHOP:

* Read today's edition of The New York Times
looking for passages in stories that appeal to
the senses. Do the same with a novel.

 Ask a group of colleagues or students to
share stories about the names of their pets.
Which names reveal the most about the
personalities of the owners?

o With some friends, study the collected work
of an outstanding photojournalist. Make
believe you are writing a story about the
scene captured in the photo. Which details
might you select, and in what order would you
render them?

o With some willing subjects, ask to see the
contents of a wallet, purse, or desk drawer.
Ask the owners to give you a 'tour' of the
contents. Take extensive notes. Which details
best convey the owner's character?

TR




Kevin Slimp

8 Institute of
Newspaper Technology

arficles@kevinslimp.com

If you've been reading this col-
umn for long, you know that I'm
a big fan of Adobe InDesign. If
you've been paying close attention,
you've probably heard me mention
InDesign’s companion application,
InCopy. Paginators know InDe-
sign as one of the tools of choice
for creating newspaper pages. For
others, like editors and reporters,
InDesign can be overkill. Sure, you
could use InDesign as a word pro-
cessor if you wanted to, but it’s a lot
more application than most people
need to place text on a page.

This is where InCopy comes
in. InCopy has been around for
quite a while, but most folks in
the newspaper business didn’t be-
come familiar with it until recent
versions. Working in conjunction
with InDesign, InCopy creates an
editorial workflow, allowing writ-
ers, editors and paginators to work
in harmony with each other.

story in the allot-
ted space and check
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begins with the re-
porter. He writes the
story, then checks the
file in. After the file is checked in,
an editor might check out the story
to edit and suggest corrections. In
addition to removing, adding and
making corrections, InCopy users
can create “notes” that can be seen
throughout the workflow but don’t
end up on the printed page.

Next, the paginator opens a
blank InDesign page (or template)
and places the InCopy text files in
frames throughout the page, creat-
ing a workflow between her page
and the text from InCopy. Still,

Basically,
the InDesign/

5 anyone along
the workflow

could check

InCopy (Liv-

eEdit) work-

out, edit

flow functions

and check in

one of two
ways.  More
commonly, a
paginator lays

text, with the
changes  ap-
pearing  on
the InDesign

out the basic
design of a
page, leaving
room for text
frames, photos and other elements.
Next, she “assigns” each element
to be available to InCopy users.
Using a check-in/check-out  pro-
cedure common in other editorial
workflow systems, LiveEdit users
can then open a file in either In-
Design or InCopy to view or make
changes. Next, a reporter might
open the file in InCopy, write a

InCopy users have the option of working
in Story, Galley or Layout view. Story view,
above, works much like any word processor.

page.

As I speak
about  new
technology
at industry and press association
gatherings, I generally receive more
questions concerning InCopy than
any other software product. Gen-
erally, publishers who haven’t seen
the application have heard of it and
want to know how it works. “Can
you really see how the text is go-
ing to appear on the final InDesign
page while you're working in In-

Copy?” I hear that one a lot. And
yes, you can.

Folks who write cutlines and
headlines love the ability to see
how their text will to appear on
the page, allowing them to cre-
ate visual, as well as literary, mas-
terpieces. This can be done from
within InCopy without purchasing
InDesign.

There are a few reasons InCopy
users should consider upgrading
to the CS3 version. Primarily, you
want to use the same version of In-
Copy and InDesign. If your design-
ers are using InDesign CS3, your
editorial staff should be using In-
Copy CS3. It makes the workflow
run much more smoothly. And at
$89 (USD), the price is right.

An interesting addition to the
CS$3 version of InCopy is the abil-
ity to work with e-mail based as-
signments. This allows the pagina-
tor to send stories and graphics as
single assignment via e-mail. Basi-
cally, this means you could create a
LiveEdit workflow between persons
in different locations, using e-mail
where a server isn’t present to share
their files. Yes, very interesting. As-
signments have also been improved
in InCopy CS3 (and InDesign
CS$3), making it easier to keep re-
lated stories together. This makes it
easier for InCopy users who want
to open an individual story rather

Page (Ieﬁ) as it appears in InDesign (S3. The same page (rlghi) as it appears in Layout Vlew in
InCopy (S3. InCopy and InDesign work together to create the “LiveEdit” workflow.

than an assignment file containing
several stories. Let’s not forget In-
Copy CS3’s ability to import Excel
spreadsheets into tables.

I've worked with several news-
papers over the past three years to
implement the LiveEdit workflow.
With each upgrade, the workflow
continues to improve in ease of
use and capabilities. With InCo-
py CS3’s ability to convert Excel
spreadsheets into tables, work with
e-mail assignments and perfor-
mance improvements, the reasons
to consider the LiveEdit workflow
continue to grow. Upgrades from
previous versions are available for
$89 (USD). The full version of In-
Copy CS3 is $249 (USD). For more

information, visit www.adobe.com.

Where’s Kevin?
St. Louis, MO ° Sept. 7
Richmond, VA e Sept. 13
Phoenix, AZ ¢ Sept. 20-22
Birmingham, AL ¢ Sept. 26
Reno, NV e Sept. 29

evin speaks at conferences and pro-
vides live, on-siteconsulting, for
newspapers throughout the industry.
Contact Kevin at:
kevin@kevinslimp.com
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BCYCNA MEMBERSHIP CHANGES

® Community

‘ Newspapers
Association

British Columbia & Yukon

The BCYCNA membership has
undergone a few changes recently,
with two members joining us and

two members leaving us, all in the
last month.

In July, we welcomed the Boundary
Creek Times Mountaineer, an
independent paper with a

circulation of 500 reaching the
communities of Greenwood, Midway,
and Rock Creek. At the same time,
we also welcomed the Lakeshore
News of Black Press, issuing more
than 15,000 papers to the
communities of Salmon Arm,
Sicamous, Enderby, Armstrong,
Sorrento, Tappen, Eagle Bay, Blind
Bay, and North Shuswap.

Last month we were also sorry to say
goodbye to the independently-run
Robson Valley Times of Valemount,
who published their last edition on
July 24. The BCYCNA wishes the

owners well in their future
endeavours. Also no longer a
member is the Campbell River/Comox
Valley North Islander, which has
become an insert in the Campbell
River Courier-Islander.

With these changes, our membership
remains at a total of 108 papers,
and our total circulation s
1,989,143.

The BCYCNA would like to extend a
warm welcome to our newest
members, and our best wishes to
those who have moved on.

‘LARGER-THAN-LIFE’ CHARACTER GONE

Former Langley Times editor John Pifer dead at 61 years old

Excerpts from article by Frank Bucholtz, Langley Times August 1, 2007

John Pifer, the larger-than-life character who served as
editor and later general manager of The [Langley] Times
from 1984 to 1987, died July 25 at Vancouver General
hospital. He was 61.

He had been suffering from diabetes in recent years.
Complications resulting from that disease led to a foot
infection and surgery, but he did not recover.

Gerry Maginn, founding publisher of The Times, said Monday
that Mr. Pifer was hired to take over from original editor Roy
Clancy in November, 1984. Maginn and Mr. Pifer had briefly
crossed paths in Nanaimo, where both had worked for the
Thomson newspaper, the Nanaimo Daily Free Press.

“John had just returned from England. | was familiar with
his style and | thought he'd be a good fit for The Times, as
we were trying to grow.”

Maginn recalled that Mr. Pifer soon made his presence
known in Langley, leading to more than a few calls from
irate readers and advertisers, but “we didn’t lose anything,
except maybe some friends.”
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Maginn and his business partner Stan Fenton “gave him
free reign. We didn't deny him the freedom to do what
he wished.”

Langley Township Councillor Mel Kositsky recalled that
Mr. Pifer “had a flair for life. He enjoyed dining out,
music and movies.”

Mr. Pifer left The Times in 1987 to pursue a career as a
freelance journalist in Victoria, and later, worked on the
Sunshine Coast, where he broke a story about then-Liberal
leader Gordon Wilson’s relationship with fellow Liberal
MLA Judi Tyabji. That story led to Wilson’s eventual
resignation as leader of the party and of the opposition,
and to Gordon Campbell taking over as party leader.

Mr. Pifer also did a variety of radio and televison work,
hosting an open line show on CKST Radio in Vancouver. In
recent years, he had been freelancing and doing some
webcasting.

He is survived by his mother and two sisters in Alberta.



FREE PRESS RELEASE
SERVICE FOR ALL BCYCNA
MEMBER PAPERS

Community papers around BC and the Yukon have one more reason to be
part of the BCYCNA! Don’t forget that we offer free press releases to all

BCYCNA members. If you have a community-based event that you think is

relevant to our other members, let us know! We'll put it in an email and
share it with your BCYCNA peers as an Internal News Release. Just send
the release in the body of an email to Kerry Slater at

info@bccommunitynews.com. Please indicate that you are taking advantage

of the internal news release service, and we'll send it out right away.

KEEP US POSTED!

Please inform the BCYCNA of any changes and happenings at your newspaper. The information is for our database,
for use in The Update, etc.

Tell us about any new staff... Have you published any special features or editions you want to tell us about? ...Has
there been anything particularly newsworthy happening in your community? ...Any special accomplishments or
successes you would like to share? ...Do you have any stories or photos of your staff out in the community? ...Can you
give us a heads up about anything coming up in the next few months at your paper that we should cover in The Update?

Please direct this notice to one person in your office who will be responsible for a quick reply whenever appropriate.
Thanks so much for helping to keep us posted on your happenings!

You can send any news to Kerry Slater at info@bccommunitynews.com or just give us a call toll-free at 1-866-669-9222.

Thank you for reading UPDATE. Your feedback is essential to our mission of covering the
community newspaper industry in BC. Please call, fax or email us with your ideas or comments.

BCYCNA UPDATE BC AND YUKON COMMUNITY NEWSPAPERS ASSOCIATION
Publisher: George Affleck 122-1020 Mainland Street Vancouver, BC V6B 2T4

Writer/Editor: Kerry Slater TEL: 1.866.669.9222 FAX: 604.684.4713

Creative: JW Design www.hccommunitynews.com
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